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For the next three months, your 

Economist issue will be delivered 
by a hand-de'livery service. 
Dear Subscriber, 

It has been wide'ly publicized that the US Postal Service is considering eliminating 
Saturday mail delivery. Recognizing that this may impact your delivery service, we 
will be conducting a temporary hand-delivery test among subscribers in your area 
(i.e. portions of Maryland and Virginia) to gather your feedback on alternative 
delivery methods. 

Starting with the May 8th issue, your weekly magazine will be delivered similarly to 
most newspapers and will be placed on your driveway, doorstep, or area that is most 
common and reasonable for your address. This delivery test will last 13 weeks, after 
which delivery of your subscription will revert back to the USPS. Simple and seamless. 

,. 

What we'd like from you is your opinion. To start, we'd like you to complete a survey 
regarding your current USPS deLivery. This survey will take less than 3 'minutes of your 
time to complete, and your answers will help shape and direct our thinking. For 
completing this survey, you will be entered in a drawing to win a $100 
American Express Gift Card* . 

To take the survey, please go to: www.economist.com/USPSsurvey/US 

There will be another survey you can compLete-at the end of the hand-delivery test 
that will as'k for your opinions on how you feel the test went. If you have any 
questions about this hand-delivery test, please feel free to call Customer Service 
at 1-800-456-6086 or email atcustomerhe(p@economist.com. 

We look forward to hearing your opinions on the delivery of your Economist issues. 

Sincerely, 

~~ 
Mary Dong 

Production and Distribution Director 


PS: To take our survey on USPS delivery, go to www.economist.comLUSPSsurveyLUS. 

-Partial Terms and Conditions (see onLine s:Jrvey for fu ll Terms and Conditions): 
1. The promoter of the servey is The Economist Newspaper Ltd. 

2. One winner will be determined by a random drawing fTOm all eligible entries received by the administrator of the survey. The odds 
of winning depend on the number of elisible entries received. The odds of an entry winning will be the same. whether the entry was 
automatically generated or by alternate means of entry. 

3. Entr.!nts must b. IB yoa" old or oyer. 
4. the Economist reserves the right to terminate or suspend the survey and prize drawing at any time. 
5. NO PURCHASE NECESSARY TO ENTER OR \'liN - ALTERNATE MEANS OF SWEEPSTAKES ENTRY: Entrants may receive one (1) entry by legibly 

printing the Entrant 's name. street address. city. state. postal code.teiephone number. complete email address. on a 3 x 5 inch piece 
of paper and mailing it to The Economist. c/o Mary Dong. 750 3rd Ave. R 5. New York. NY. 10017. AU entries become the exclusive 
property of The Economist and will not !te acknowiedged or returned. 

6. 	By participating in the survey. each entrant agrees to release and hold harmless The Economist and its employees. office". directors. 
shareholders. agents and representatives from any and aU losses. damages. rights. claims and actions of any kind in connection with 
the survey and sweepstakes or resulti ng from acceptance. possession. or use of any prize. including without limitation. personal injury. 
death. and property damage. and claims based on publicity rights. defamation. or invasion of privacy 

Global news. Local delivery. 
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